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What’s a concept?

* A Dbig idea
« Based on a strategy/creative brief

 Embodied in headline, a tagline and a
key visual

* Works for all messages, calls to action,
and channels

 Can continue to roll it out Iin different
ways
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What is a concept?

 May demonstrate different benefits
— Beauty vs. good health

* May use different approaches

— Celebrity endorsement vs. audience
testimonials

 Could use different tone
— Romantic vs. humor
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Why do concepts?
* There is no one solution
* Not sure of the most appealing benefit

* Need to see how the campaign will work
In multiple media

* Need to see how the creative ties the
whole campaign together

* Testing concepts gives you a better
chance of effectively reaching your
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A conceptis NOT...

 Different colors or fonts

» Different models

 Different informational messages
 Different calls to action

* lllustrations vs. photographs
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What we’re looking for...

Big ideas...

That can be executed in multiple ways...

Across multiple communication
channels...

For several different audience
segments....

That convince people to
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Family Planning Concepts
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Goal

« Select concepts that work:

— For all messages

» Healthy timing and spacing of pregnancy, side effects/health
concerns, myths/misconceptions, methods

— For each target audience

 Women with unmet need for FP, male partners, media, FP
service providers, family members, community leaders

— Across all media channels
« Radio, print, community, etc

— For all calls to action

» Get more info on FP, discuss and decide with partner when
to have children/which method to use, use a method of FP
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#1: The “Star” Campaign

« Concept: Reco%nize everyone who is positively
involved with FP as a star

— Youth who use FP to wait to have a child until they
are ready are stars

— Married people who decide together which method to
use are stars

— Appropriately spacing your pregnancies gives your
children the best chance at becoming stars

— In-laws, friends, neighbors who support/encourage
the decision to use FP are stars

— Dedicated FP service providers are stars
— Media houses that report accurately on FP are stars
* Possible slogans:

j Be a star / Live as a star / Follow the star O B
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#2: The “Readiness” Campaign

« Concept: Using FP let's you have a family when you
are ready

— Have your first child when you are ready (unmarrieds, new
couples)

— Have your next child when you are ready
— Stop having children when you are ready

* "Readiness” means...
— Physically ready (over 20, under 35, 2+ years apart)
— Financially ready
— Emotionally ready

* Possible slogans

— Mko tayari? Familia bora hupangwa (Are you ready? A
good family is planned)

— Wakati ni huu (This is the time)
O S £ BLOONMBRG



#3: The Truth About Family
Planning

» Concept: Give the facts about myths,

misconceptions, side effects and health
concerns

* Possible slogans:

— Learn/know/share the truth about family
planning
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#4: Feeling Good

« Concept: If you use family planning, you
don’t have to worry

— Can enjoy life, your family

— Get the things that you want

— Have money to take a vacation

— Do more developmental activity

— Spend more time with each child

— Have more enjoyable time with your partner

* Possible slogans:

— Kujinafasi (Be happy/free, no worry)



And the winner is...
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* Chagua rya ilyo bora kwako masaa 24 kwa mku.\ \
* Pata maclezo ya eneo la kituo
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Reducing Concurrent Sexual
Partnerships: Creative
Concepts
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Concept #1:
“Some things are not meant to
be shared”
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Concept #2:
“How many are we?”
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And the winner is...
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How many are we? (Tuko wangapi?)

Tuko wangapi?
Talizana
Tuko wangapi? Tulizana = G

Tuko wangapi? Tubzana it & nationa) campaign that airms to address concurrent sexual
partnerships, o haviag more tham one sexudl panner at one time.
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Malaria in Pregnancy Concepts
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ULIJUA?

Kila nusu dakika mtoto mmoja hufariki
kutokana na malarla.

Usifiche ujaa uzito wako. Tembelea kliniki mapema.

okea

maisha
yako - yake « yao
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wangenipenda Zl IR IRl Ll
zaidi... wakati nikiwa tumboni.

Pata chanjo mbili za SP kliniki na tumia
chandarua chenye dawa unilinde nikiwa tumboni.
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‘Mama Nipende...

Pata chanjo mbili za SP kliniki na tumia
chandarua chenye dawa unilinde nikiwa tumboni.
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AL MANTE

Go see the doctor as s00n as you know you're pregnant withme,  Matars in pragaancy normases the rak of Tuf dh |
Take Two Doses of SP. Sleepunder anet. You can get everything aanai

free at the dinic. But you can't wait, mama. MAMA
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‘Mama Nipende...

Pata chanjo mbili za SP kliniki na tumia
chandarua chenye dawa unilinde nikiwa tumboni.
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From Concept to Execution

Center for JOHNS HOPKINS
Communication BLOOMRBERG
) V&N S00L # PUBLIC HEALTH

rrrrrrrr



F\acace Nipercl

i )\"\r\z A
. otakagniva

-. I ~dio TOMAOA
| \Q G0

Hakikisha unapata dozi mbili za SP dhidi ya malaria sasa! @oﬁ\oa_e,
"Tuma SMS "mama nipende" BURE kwenda 15001 kwa taarifa zaidi" y\i ol
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Moc~oo Nipende.

UWas wongo
O tege o
ofyo yokve

Pimeni damu kumlilinda mtoto wenu!

= A NN
"Tuma SMS "mama n pende BURE kwenda | 5001 kwa taarifa zaidi" YRl

L Mot wango
onotege o
alyo y@ao

Pimeni damu kumlinda mtoto wenu!
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Kamilisha mipango na mahali pa kujifungulia
"Tuma SMS "mama nipende" BURE kwenda 15001 kwa taarifa zaidi"

,,,M(V\Q.Q?O(\dOO Oe
YO "\Qo»\ eao (?

3
\
e f) T w

Nenldiondoaye
Yonipokea?

Kamilisha mipango na mahali pa kujifungulia @B 58
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Feedback

* Too many colors/fonts
« Campaign isn’ t unified in look and feel

« “Wazazi nipendeni” appears twice but
IS not prominent either time
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-~/ mtakaonipa
ndio tumaini

Mama mjamzito pata dozi mbili za SP
ili kujilinda na malaria

*Tuma SMS “mtoto

,,,,,,,
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Afya yangu
inafegemea |
afya zenu...

Pimeni damu kumlinda mtoto wenu!

*Turna SMS "mitoto" BURE kwenda 15001 kwa taanfa zad™
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Feedback
* Font difficult to read
* Too much text, too many messages

« “Wazazi nipendeni” too long/difficult for
SMS key word

« Man should not be touching woman’s
belly

* Three outdoor executions are not
necessary
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Ulinzi
mtakaonipa
ndio tumaini
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IBP Poster Development

Mama mjamzito

Je umejiandaaje kumpokea
mwanao? .

Mama mjamzito

Je umejiandaaje kumpokea
»
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Je umejiandaaje kumpokea

© mwanao?

Andaa mpango
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SP Poster Development

T

Mama mjamzito
Hakikisha unakunywa
dozi mbili za SP

ili kumkinga mwanao
dhidi ya malaria

miaima mjiamzicto
Hakikisha unakunywa
dozi mbili za SP

ili kumkinga mwanao
dhidi ya malaria

Mama Mjamzito »= T
Hakikisha unakunywa .
dozi mbili za SP \
ili kumkinga
mwanao dhidi
ya malaria
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Aotk ks hote (hd uowIe0 o daado.
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Mama Mjamzito
kunywa dozi
mbili za SP ili
uzuia athari
za malaria

mtakaonipa
ndio tumaini

Tuma SMS neno “mtoto™ BURE
kwenda 15001 kwa taarifa zaidi
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azazi, .
w deni
Saumu  enewes
damu”

DSM ) magonjwa, kujua
Ana vjauzito wa miezi sta siku 720 7a ki

Thuweba
Abbas

Miaka 27, anaishi Buguruni Kisiwani, DSM
Ana ujauzito wa miezi nane na mtoto wa kike
aitwaye Nahia mwenye miaka mitatu. ameolewa
na Bw, Hassan Rashid mwenye miaka 30.

Ana ujauzito wa miezi tisa. Ana mtoto
Kiume Arafat mwenye miaka mitatu,
Ana ujauzito wa miezi mitano. Ana mtoto wa[JECRRE TS T
[ T e yianaishi Buguruni,Dar es Salaam
na Hamis Said mwenye miaka 30
“Sababu ya mimi kuja Kliniki ni kutaka

“Ni muhimu kwenda Kiiniki mara baada ya i““‘“ (I ot oballl  “Niliamua kuja Kiiniki ili kujua maendeleo ya ujauzito

kugundua u-mjamzito. Niikwenda kupata AU RE A )
matibabu ii kukilinda kiumbe Kiichopo darmai ki Vics [y L o e
tumboni. Niipimwa Virusi vya Ukimwi, ya kupatiwa huduma huwa napativa
magonjwa ya zinaa pamoja na kupewa kadi ndogo yenye tarehe ya kurudi

)  “Niimwambia mume wangu, sku ya kwanza alinleta hapa hospital kfanya vipimo®
Miaka 19, anaishi BUGUIUNL oo wajawazito waje kiniki kupata charjo i kuwakinga watoto kutokupata

iniki kujua kama mtoto aliye tumboni ni mzima, kupima damu
vya ukimwi, kupewa dawa za malaria na vidonge vya kuongeza

afya zao kama hawana maambukizi ya Virusi vya Ukimwi na kujua
ingua”

Nilkuja Kiniki kupata huduma za afy @ kujua

anaends ia kupimwa damu na kujua umri wa mimby

K nilikuja mara ya kwanza Kiiniki na wifi yangu, alikuwa w
kwanza kujua nina ujauzito baada ya kupimwa. Nipofika nyumbani
nilimwambia mume wang

‘Akina mama wae Kiinii

bila kujua siku yako ifa uki

Ana ujauzito wa miezi mitano. Ameolewa na Ramadhani
Shabani ambae ana miaka 30

wangu, kupima damu na kujua kama
nimeambukizwa WU. Ningegundulika kuwa nina
maambukizi ya WU, ingekuwa rahisi kumlinda mtoto
asipate maambukizi hasa wakati wa kujifungua.

ia

dawa za malaia i 72 kuongeza Kiwango . Nimepata ushaur mzuri sana kutoka kwa watoa

cha damu kwa kuwa nilikuwa na upungufu” “Tft“ ;L":hiw “’::j:; 1:;1”&”; huduma, na fina aman sana baada ya kujua

“Ushauri wangu ka akina mama L Ly

wajawazito na wale wanaopanga kuwa na wangu na miu muhimo ktka maisha AV e

Watolo, waete Hinikd Kujue afva 220, Hi yangu. Mume wangu ndiye mhusika

e e miubia wa mimba i, Lakin i i ki he s ol

maambukiz ya Virus vya Ukimuii nia nakwenda Kl pek J TR

e e L kunisinikiza kutokana na ka inex s oty eye (MM bty

e mara nyingi huva anakuwa Kunisindikiza kutokana na majukumu ya kazi kwari

p inabidi awe dukani na hakuna mtu wa kumsaidia na

“Mume wangu alikuwa wa kwanza “Nawashauri akina mama waja e

Kumtaariu kwamba nina ujauzito. Alfurahi T “Ushauri wangu kwa akina mama ni kwamba

sana ukizingatia kwamba tumekaa muda Ml

it biaKypata micto e, rastmbulczye mEgoryy e S p T s

Alizipokea habari hizi kwa mtazamo Kinga sanini pRaeze s U damu yangu
¢ e ni kundi gani, na nimeanza kujandaa kwa kuwa

chanya’ nimefahamu tarehe ya kujifungu:

Tuma SMS neno “mtoto” BURE kwenda 15001 kwa taarifa zaidi

JUSAID gzt Bmaisha

Mwongozo kwa
Mama Mjamzito

@HE UH (5 USAID (€

Calendar months

Wheel Cover

Susap sz e Zuwom

Tuma SMS neno “mtoto” BURE kwenda
15001 kwa taarifa zaidi
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@%?m @maisha @HE tTH
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Jina Kamili la Mjamzito:

Tarehe ya dozi yako ya pili ya SP ni:
20

Tumia na kamilisha dozi mbili za SP

kwa afya njema ya mama na mtoto



Couples HIV Counseling and
Testing Concepts
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WEDIDIT!

WETESTED FOR HIV TOGETHER.

&‘ GOTOGETHER,
KNOW TOGETHER.

TEST FOR MIV TOGETHER
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DOESN’'T END WHEN SEXUAL RELATIONSHIF

(% GGTOGETHER,
~  KINOWTOGETHER.

TEST FOR HIVTOGETHER

i
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Couples HIV Counseling and
Testing Executions
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~a HIV COUPLE
| B TESTING
“ » BROUGHT
,.g_‘ US CLOSER.

GO TOGETHER .. e
' Sy

t - .
TOGETHER =~
TEST FOR NIV TOGETMER A—-- o
> __‘.‘ r i e

Call Toll Free 0800200600  (RERREREEE _ s .'."
for more information. ”
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x'a > MARRIED COUPLES ARE
,}‘? MORE LIKELY TO HAVE HIV. LGN AT
b

TEST FOR HIV TOGETHER WITH YOUR PARTNER. TOGETHER

REFUBLXOF LGANDA
MINISTRY OF HEALTH TEST FOR HIV TOGETHER

Call Toll Free 0800 200 600 for more information.



e
B

e
~d@ ONE OUT OF EVERY ‘__
— TWENTY COUPLES ~ _,'

LIVINGTOGETHER °
INUGANDAHAS =
DIFFERENT HIV
TEST RESULTS.

DO YOU? ;

TEST FOR HIVTOGETHER
WITH YOUR PARTNER.

GO TOGETHER

TOGETHER

TEST FOR MV TOGETMER

Call Toll Free 0800 200 600
for more information.
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NEGATIVE
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MINISTRY OF HEALTH

JUST BECAUSE
YOU ARE HIV
POSITIVE DOES
NOT MEAN YOUR
PARTNER IS TOO.

TEST FORHIVTOGETHER
WITH YOUR PARTNER.

GO TOGETHER
1\4 KNOW
—

Call Toll Free 0800 200 600
for more information.

POSITIVE
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A certificate congratulating both

and

for testing for HIV and receiving their results together .

Mealth Facily

o

WHEN YOU
HAVE TESTED
HIV DISCORDANT

TESTING FOR HIV
AS A COUPLE

—— .

MDIETEY OF MEALTH
P O UG

MEEITRY OF WEALTH

Commitment for the Future

Congratulations on your decision to test for HIV together! This is an important first step in taking control of the risk or reality
of HIV in your relationship. This plan will help you to keep each other healthy, regardless of what your test results are. Please
note that this is not a legal document. You are free to fill it or not.

‘Why s it Important to you to keep each other healthy?

What steps will you take to keep each other healthy?

Talk openly about HIV with each other

Talk openly about HIV with others

Remain faithful to each other

Use condoms correctly and consistently in our relationship(s)

Disclose our HIV test results to loved ones to get support

Support each other to seek: care and d live positively

Oooooooano

Join a post-test club or couples club

o

Other:

Signed:

Cllent’s name Client’s name

WHEN YOU'VE ~ WHEN YOU HAVE
BOTH TESTED BOTH TESTED

HIV NEGATIVE HIV POSITIVE




GO TOGETHER

KNOW

TOGETHER

TEST FOR HIV TOGETHER

COUPLES HIV COUNSELLING & TESTING
SERVICES AVAILABLE HERE

\/

Couples HIV Counselling and Testing Flipchart

L oG VW/\. Lo

A A
GO TOGEI'HER 118
ik
mssmsn

COUPLES HIV COUNSELLING & TESTING
SERVICES AVAILABLE HERE

a
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Overview of the Process

Select
Advertising
Agency

Develop
Sy Creative Brief

Develop
Creative
Concepts

Develop Test Creative
Executions Concepts

Produce
Final
Materials
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Concept Testing

» Side-by-side evaluation of different big
ideas

 Allows selection from among alternative
prototypes

» Confirms that the selected concept is
most favorable

* Provides information to help formulate a
final version

Center for “ JOHNS EI\\I'}.\I‘\:
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Methodology

« Qualitative focus group discussions with the target
audience

* For each concept, assess:
— Attention
— Comprehension
— Message credibility
— ldentification (likeability, personal relevance)
— Effect (call to action)

 Then conduct a comparison to see which concept
the audience prefers

Center for “ JOI
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Remember...

* The concept is not the final product/
material

« Concepts must be developed and
nurtured

— Concept development is a more accurate
name for the process than concept testing
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